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Agenda

* Impact of current economic environment on pet food
spending

* Importance of health & wellness in the pet food market
* Condition-specific formulations

* Science-based and veterinary formulations

* Limited ingredient formulations
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Impact of Current Economic Environment

* Negative economic impacts on pet owners
 Concern about rising prices
* Pet owner pain points

 Economicimpact on product choice



Negative Economic Impacts on Pet Owners

| have reduced how much | spend on “extras” (beyond

the basics in food, housing, gas, clothing, home 37% 22% 11%
supplies) in the past year
| expect to reduce my spending on “extras” (beyond
the basics in food, housing, gas, clothing, home 35% 25% 11%
supplies) in the coming year
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
m Strongly agree Somewhat agree Neither agree nor disagree Somewhat disagree m Strongly disagree

Source: Packaged Facts January 2025 Survey of Pet Owners



Concern About Rising Prices
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Source: Packaged Facts November 2024 Survey of Pet Owners



Pet Owner Pain Points

“In the past 12 months, | have been challenged by...”

High cost of pet food I 2
High costs of health care for pets - | <
High cost of veterinary services | :o
High cost of pet medications _ 25%
High cost of non-food pet supplies _ 22%
High cost of keeping pets other than health care _ 20%
High cost of non-medical pet services (such as _ 18%
grooming, boarding) o
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Source: Packaged Facts January 2025 Survey of Pet Owners



Economic Impact on Product Choice

“Due to high prices/inflation, | have switched...”

50%
45%
40%
35%
30%
25%
20%
15%
10%

5%

0%

30%

21%

II 24%

29%

14%

...which pet food products | buy

» Overall

» <$30,000

= $30,000-$59,999

25%

16%

I I ’

24%

9%

...to store brand pet products

» $60,000-$99,999

» $100,000+

Source: Packaged Facts August 2024 Survey of Pet Owners



Importance of Health & Wellness in Pet Food

* Health and wellness priorities
 Petfood’s role in healthcare
 Top pet health & wellness categories

 Petfood’s health positioning



The Health Connection

Mental Health Benefits

Pets provide emotional support, reduce stress, and combat loneliness.

Physical Health Benefits

Pet ownership encourages activity, routine, and outdoor engagement.

Pets Come First

Owners will cut back on personal spending to make sure their pet is
pet is healthy.

Source: Packaged Facts January 2025 Survey of Pet Owners



Health & Wellness Priorities

Share of Pet Owners Willing to Spend More on Pet Foods
with Health & Wellness Benefits
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Source: Packaged Facts September 2023 and August 2024 Surveys of Pet Owners



Pet Food’s Role in Healthcare

Top Pet Owner Health and Wellness Concerns

Exercise and physical activity j 49%
Vaccinations and preventive care ‘ 41%
Regular veterinary checkups m 36%
0% 10% 20% 30% 40% 50% 60%

mDogs only m=Cats only

Source: Packaged Facts January 2025 Survey of Pet Owners



Top Pet Health & Wellness Categories

‘ Pet food

Flealtick prevention medications

Pet treats

Heartworm medications 46%

Pet vitamins/supplements (non-prescription) 37%
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Source: Packaged Facts January 2025 Survey of Pet Owners



Pet Food’s Health Positioning

* Most pet foods position around
health & wellness in some way

e Even value brands tout health claims
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Other Factors

* Condition-specific formulations
 Science-based and veterinary formulations

* Limited ingredient formulations



Functional Ingredients

Condition-Specific Formulations

Top Condition-Specific Pet Foods
Among Functional Pet Food Purchasers

Generatovrat vt I 17 393,53 3383324358 §EBE
Allergy/skin & coat m' 12%
Dental/oral health (other than dental - 12%
chews/treats) 11%
Digestive health (other than probiotic) -1 i'f?’: /o
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Source: Packaged Facts August 2024 Survey of Pet Owners




Science-Based and
Veterinary Formulations

Agreement with the Statement, “| like the idea of pet food
backed by scientific research”
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Source: Packaged Facts August 2024 Survey of Pet Owners




Limited Ingredient Formulations

13%
My pet has a food allergy/sensitivity.

11%
My pet is on a Limited Ingredient Diet (LID) food.

0% 2% 4% 6% 8% 10% 12% 14% 16% 18% 20%

mDogs and no Cats m=Cats and no Dogs

Source: Packaged Facts August 2024 Survey of Pet Owners
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Final Thoughts

* Pet owners are feeling the pressure of the current
economic environment

* Positioning on health & wellness provides additional
value considerations

* Condition-specific, science-based/veterinary, and limited
ingredient formulations offer added value



Thank youl!

Questions?
Contact Shannon Landry at
slandry@freedoniagroup.com
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