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MARS

Mars Petcare is part of a broad and diverse family-owned company that’s constantly evolving
The world o
we want
tomorrow
starts with

how we do
business
today
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Five Principles

Frank C. Mars made the
first Mars candies in his
Tacoma, Wash., kitchen
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140,000+ Associates

are united and guided by Five Principles of Mars,
which span geographies, languages, cultures
and generations
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Mar;&ts Global HQ in
worldwide McLean, VA
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Mote: Net sales reflect fiscal year ended December 31, 2022 in accordance with U.S. GAAP

170+

Mars brands are
enjoyed in 170+
markets worldwide
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Our Mars Petcare Global footprint

450 million

pets served

North America —® Asia

Offices 20 " Offices 33 Offices 23

Hospitals/labs 2,218 HOSpitaIS/Labs 69l Hospitals/Labs 44
Manufacturing Sites 28 Manufacturing Sites. 17 Manufacturing Sites. 8

P

® 100,500 @) 130

N Associates Countries

inufacturing Sites. 1 .
Australia New Zealand L2

3 000 South America <\
) 4 1 16 Offices 33 . Offices 4 ' '_

H t I . Manufacturing Sites. 3
ospitals Offices Factories |

Manufacturing:Sites. 8

e
MARS A Bdte/b "'. PETFOOD Note: 2023 data provided by the Divisions and from https://units.mars/(captured on 17 Oct 2023)
% Total manufacturing sites include 16 Royal Canin sites and 78 Pet Nutrition manufacturing and co-man sites
Pet N utr|t|on Wﬂu Fﬁ’ret[ FORE& The map only shows the Mars Petcare owned sites (co-man sites not included) Copyright © 2023 Mars, Incorporated — Confidential 4



Our Petcare sustainability efforts are part of the Mars
Sustainable in a Generation Plan

Sustainable in a
Generation Plan

MARS I

The Sustainable in a Generation Plan from O
Mars Incorporated features three
interconnected ambitions —informed by
science — that will allow the company to
address significant environmental and

Our goal is to reduce our total
environmental impact in line with
what science says is necessary to

keep the planet healthy.

Reduce the total GHG emissions across our
value chain by 50% by 2030 and Net Zero
by 2050 (from 2015 levels).

Halve the gap to sustainable water usage
levels by 2025 and ensure water use in each
watershed in our value chain is within
annually renewable levels in the long term.

social challenges facing our planet. H
Hold flat the total land area
associated with out value chain.

MARS

Pet Nutrition | Wetld ForFels &S FORUM

Develop packaging that is 100% reusable,

A Bdte/b a" RETFOOD recyclable or compostable while

decreasing virgin plastic use.

Our goal is to meaningfully
improve the lives of one million
people in our value chain to
enable them to survive.

Increasing Income

Everyone within our extended supply
chains should earn sufficientincome to
maintain a decent standard of living.

& Respecting Human Rights
Everyone touched by our business is

treated with fairness, dignity and
respect.

Unlocking Opportunities for Women
In our workplace, marketplaces and
supply chain.

Our goal is to help our workforce
to thrive, to enable consumers to
make informed choices, and to
make safe food available to all.

@
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Associate Health & Wellbeing

Create work environments that make
healthy, energizing choice the easiest
choice.

Product and Service Innovation
Continuously improve our products and
services for people and pets.

Transparent Information
Provide high quality information to enable
consumers to make informed choices.

Food Safety & Security
Enable production of safe, nutritious and
enjoyable food.

Copyright © 2020 Mars, Incorporated — Confidential



(a) Annual mean temperature change (°C)

at 1°C global warming
Observed change per 1°C global warming Simulated change at 1°C global warming
=g =

a
st regions, obs ewed nd
patterns are consistent.

B D —
e S a e a S e ¥ (b) Annual mean temperature change (°C)  Across warming levels, land areas warm more than ocean areas, and the
= s b relative to 1850-1900 Arctic and Antarctica warm more than the tropics.
37 2 Simulated change at 1.5°C global warming imulate a u e a a
ttps://www.iberdoIaLom/documents/ZO125/42541/Desertificacion_746x419.jpg/c83c1c04-5a1f
171-733b-d132b852f6fb?t=1631776118778 0051152253 35: 455 55 6 65 7
https://www.ipcc.ch/report/ar6/wgl/d8WhToads/figures/IPCC_AR6_WGI_SPM
to act now Wat it

1.1 billion people worldwide lack
access to water, and a total of 2.7
billion find water scarce for at
least one month of the year.

IPCC 6t AR shows that warming at
1 C will affect all continents

In Europe, up to 70%* of soil is
now declared as ‘unhealthy’ but as
per FAO, we need

GHG emission reductions needed to keep 1.5°C within reach

2019 emissions Emission reductions consistent with 1.5°C

43% carbon

l to increase food production by
- rdtton 60% to feed everyone
reduction = : v
337 fom 201 oo
GtCO2e levels reduction

from 2019

23.6 levels
GtCOoz2e 183
GtCO2Ze

2019 2030 2035 2040 95% of all the food prOdUCQd in the
Note: Analysis of pathways that limit warming to 1.5 degrees C with no or limited overshoot. WO I’|d comes from SO'I

Saurce: IPCC AR6.

By 2030 vs 2019 to keep
1.5 C within reach

*Source: World Resource Institute

MARS ABeller @  peTFOOD
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*The Green Deal EU Commission 2023
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We published our Mars, Inc. Net Zero Roadmap last year to
show our commitments by 2050

Foreward

Our Path 2022 t0 2030 2030 to 2050 2050 and Beyond
The focus of this Roadmap Asthings stand today, we befieve that the hardest As much potental as there isto recuce e Our current carbon footprint

to Net Zero o ? e, e

ur by to will be the fast 30%. Today, there are recognized by standards such as SBTi that

Achieving net zero is an inancial growth f . that not onl significant barriers to solving for those emissions there will be a small fraction of residual
/. and regulatory, among others &missions that can't be solved for in our oth
e

value chain. The balance of SBTi energy

investment into your company’s
king /) changes across our enti >etween now and 2030, we are investing
solutions that will and industrial. and FLAG sector long-term

long-term success, and m ‘ Direct Operations
a meaningful contribution to As some strategies take time to d will not be easy but we and partnering to find bs

and more P ill not always n but — the ources and the commitment to make it llow ntinue the march to net zero. We for Mars’ portfolio, is an overall 80%

stable operating en ulti-year trend of emissions reductions happen. The reductions are built into our reduction. For that small remaining fraction Packaging

will continue toward our targ: business planning and the rolling three year new climate science emerges, we will set future high-quality carbon removal credits

plans that each of our business segments set ‘ i gets (e.g.. 2035) accordingly. W iiatiions.

Sets full P usual

value Logistics —
chain GHG Reached .

reduction peak o

target emissions

" those emissions down to net zero,

TOTAL Agriculture

30.3 MtCO,e

Retail —

92%

of 2015 baseline

50%

of 2015 baseline

MARS 20%

Net Zero Strategies of 2015 baseline

Land Use Change

2017 2018

MARS ABelfer & PETFOOD

.. FORUM
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Petcare key focus areas in carbon
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Land Use Change Agriculture

Transition to more
sustainable farming

Deforestation-free
beef and soy by 2025

MARS ABeler &  PETFOOD
Pet Nutrition | WWerld ForFels SSFORIN
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Operations

Engaging in
collaborations for
thermal energy

Logistics

Electrify
Mars and supply
chain fleets

Utilizing lower
emissions fuels

reduction

Recipe & New
Ingredients

Reformulating for
lower intensity
recipes

Supply Chain
Renewables

&Other

Expanding renewable

coverage

Copyright © 2020 Mars, Incorporated — Confidential



Land use change

MARS ABeler &  PETFOOD
Pet Nutrition | WWerld ForFels SSFORIN




Holistic farming system that will enhance climate resilience

and impact positively the ecosystem




Why we believe that regenerative agriculture is our ally?

Reduce GHG @ﬁ%
emissions -
Protect %
Biodiversity pr

MARS ABeler &  PETFOOD
Pet Nutrition | WWerld ForFels SSFORIN

Regenerate
Soil

Improve farm and ranch
resilience




Our Five-Step blueprint will accelerate our journey

Monitor and @ © ¥ Farmer
Scale-up

Centricity

. SUSTAINABLE
Science and @ MGENERATmprah
regionality

{1 Communities

MARS ABeller &  perrooD f coll ration
Pet Nutrition | Wetld FarTels &SFORUM '\QO collaboratio /




Our supply chain is complex...

=,

Fertilizer production Cow-calf op.
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Traders/aggregators Grain/soy farming Stocker
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(‘Petca re“hl Finishing/feedlot

T Breeding/hatching
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Traders/aggregators Poultry farms Slaughter/processing
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Synergies across industries

Reduced till Cover crops Improved fertilizer Feed production Manure Grazing & feed management
management management

MARS A Belfe» & PETFOOD

[0
Pet Nutrition Wﬂu FWPJI -FORH“‘% 05/05/2024 15



Cross industry collaboration

Our approach:

Every change starts with one individual but with the
scale of the impact we face through climate change we
cannot drive a meaningful transformation alone.

We need to unite with peers, retailers and other
industries player to combat and succeed.

MARS ABeler &  PETFOOD
Pet Nutrition | WWerld ForFels SSFORIN
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