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Probiotics take a strong spot in functional ingredients list

f; TOTAL CAT OWNERS

None

Vitamins
Probiotics
Omega 3
Minerals
Prebiotics

Fiber complex
Essential Oils
Coconut Ol
Postbiotics

Fruit seed extract
Dried brewer yeast
Don’t know
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TOTAL DOG OWNERS
N=542

No. 2

None

Vitamins

Omega 3
Minerals
Probiotics
Prebiotics

Fiber complex
Essential Oils
Postbiotics
Coconut Ol

Fruit seed extract
Dried brewer yeast
Don’t know

ASSOCIATION WITH GENERAL HEALTH & WELLNESS, % of OWNERS; Base all respondents
Q8a.Which of the following ingredients/supplements do you associate with General health & wellness management of Dogs/CatsWlTI CODE

N=522

No. 3




Veterinarians remain the main trigger,
followed by digestive health benefit

Vet Recommended 60%

Digestive/gut health 51%

Maintain general health 42%

Immune system health 36%

PETFOOD

> FORU M US QUANT 2024. REASONS FOR USE, % of PET OWNERS SELECTING EACH OPTION, Base all user pets
- Q. What led you to using probiotics for your pet? Please select all that apply

EUROPE
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Pet store personal plays an important role after initial recommendation is made,

and hkely mfluence a specific choice of a product

54% 8% 10% ~9%
Pet Friends or Social
Vetermarian - ,
Store Family Media
18% 34% 32% 21%
P ETF D US QUANT 2024.SOURCES OF RECOMMENDATION OR ADVICE of OWNERSBase all user respondents
. Q13. Who, if any, initially recommended Probiotics to your Dogs/Cats? SINGLE CODE
G ® Q14. And, who else, if any provided you other advice about supplements or nutraceuticals for your pet(s)? MULTI CODE

EUROPE

6%
y

Internet

B nitial

TOTAL
USERS

N=433

25%

Other




Prefer probiotics
that contain strains
originated from dog

or cat

Prefer softer claims
(helps support a
normal digestion)




Go beyond the “with probiotics” statements

With With
Advanced Complete
Probiotics Probiotics

With
Feline/K9
Specific
Probiotics

P ETFOO D US QUANT 2024. Basall PROBIOTIC USERS and PROBIOTIC NOSERS WHO ARE WILLING TO USE PROBIOTICS (scoring 6,7,8,9,10 on a scaltDafftere 1 isiot at all and 10 is very)
[ ]

Q40. Among the proposed options describing Probiotics, please rank them according to your preference.
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Colony Forming Units (CFU)

State CFUs are important Wants it on the front prominently

NO PREFERENCE FOR
EXACT AMMOUNT

unless you mention “daily dose recommended”

% of OWNERBOBIOTIC USERS and PROBIOTIC NQISERS WHO ARE WILLING TO USE PROBIOTICS, n=841
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Significantly fewer pet owners giving probiotics in France (2020)

& &P

47% 53 %

16%

P ETFOO D US QUANT 2024. PET PROBIOTICS USERS, % of OWNERS
ELA A total of 1010CAWI interviews took place of French citizens aged
: Fo RUM 18+, who has dog/cat in the household, during the period of 1620 December 2020.

EUROPE



% of Pet Probiotics users in 2021

& &P

22% 32%

27%

US QUANT 2021/2022. PET PROBIOTICS USERS, % of OWNERS
J US Quant, 1000 pet owners, >18y@021/2022

EUROPE




% of Pet Probiotics users in 2024

& &P

38% 45%

Users tend to be younger and more
invested in pet health

42%

P ETFOO D US QUANT 2024. PET PROBIOTICS USERS, % of OWNERS
®

i F R US Quant, 1062 pet owners, >18yo, Mar 2024

EUROPE




The main form of probiotic used among cats and dogs in the US

Treats/Snacks l ; I)‘S

. . TOTAL USERS
Supplement given directly N=611

in the mouth

Supplement as a topper

US QUANT 2024. TYPES OF PROBIOTIC USED, % of PETS
Base all user pets
o

[vn’! FORUM Q11. What types of Probiotics have you purchased in the last 12 months for your pet? MULTI CODE
EUROPE




In France, the story is different

Pet food

Treats/Snacks

TOTAL USERS

Supplement given directly 239, N-163
in the mouth °

Supplement as a topper

P ETF D FRANCE QUANT 2021/2022. TYPES OF PROBIOTIC USED, % of PET OWNERS
J A total of 1010CAWI interviews took place of French citizens aged 18+, who has dog/cat in the household, during the period & 120 December 2020. Base all users.

G:b Fo RUM Q.How & How often do you/your household give your dog/cat probiotics/live beneficial bacteria in the following manners? I I

EUROPE



Vet recommendation is the main driver of probiotic choice across both
dog and cat owners

Vet recommendation I 6o

Pet preference 32%
Availability online

Brand of product 30%
Friends/Family recommendation
Availability- in local retailers/stores
Experience with the brand
Available via subscription
Pack size

US QUANT 2024. FACTORS DRIVING PROBIOTIC CHOICE; % of OWNERS TOTAL OWNER ’
Base: all user respondents USERS -
o

Gib FORUM Q31c. Thinking about probiotic products, either in the form of pet food, treat or supplements, besides price what makes yol@ose one

probiotic product over another? MULTI CODE

N=443

EUROPE



Pet stores are the main channel for sourcing pet food containing probiotics,
especially among cat owners

In France, Vet

primary purchase

channel

Online
Grocery store o
Veterinary clinic (directly or online)
Human or Pet Pharmacy / Drugstore
PETFOOD 5oy o cmmseer rooo s omens TOTAL OWNER M

m Fo RUM Q18a. Thinking about probiotics for your dogs/cats where do you mainly purchase.... Pet food with probiotics? SINGLE CODE USERS

*2020/2021 market Research, France
N=346

EUROPE



8 in 10 owners
actively look for pet
food with probiotics

® Actively looking
Chose by Chance

Initial by Chance- but repurchase the
same

P ETFOO D US QUANT 2024. SITUATION FOR PURCHASING PROBIOTICS, % of OWNERS TOTAL OWNER ’
. Base user respondents that use pet foods containing probiotics USERS -
GD Fo RUM Q16. Which statement best describes the situation when you purchased Pet food containing Probiotics? SINGLE CODE

EUROPE

N=346




Can presence of probiotics be a motivator to switch brands?

31%

of pet owners will
switch brands

12% will not switch for any reason

Base all respondents
Q6a. Thinking about the brands of pet food, treats or supplements you currently use for your pet, besides price what elements would motivate you to switch brands? MULTI CODE




-5 % premium
for pet probiotics

US QUANT 2024. Base user respondents who CURRENTLY DO NOT USE PROBIOTIC but are WILLING TO USE PROBIOTIC PET FOOD
SCORING 78-9 OR 10 for LIKELIHOOD TO USE in the FUTURE, n=354 (dog &cat owners)
Q39. Would you be willing to pay....
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Most pets have been receiving probiotics for at least 1-2 years

Less than 1 year 21%

At least 1 year 29%
At least 2 years 29%
3 or more years 22%

ﬁla\: [;3 TOTAL
R ETFOO D US QUANT 2024.LENGTH OF PROBIOTIC USE, % of PEB&ase all user pets T USERS

G > FORUM Q12. How long have you been using probiotics for your pet(s)? N6 11
- =6

EUROPE




1 in 2 pet parents arevery satisfied with the pet probiotics

3% 6%

7+8 m9+10
VERY
SATISFIED SATISFIED
P ETF D US QUANT 2024.SATISFACTION, % of PET OWNERS8ase all user pets TOTAL
d Q21. Overall, How satisfied, are you with the Probiotics that you give to... USERS
m Please use a scale from 1 to 10 where 1 means “Not at all satisfied” and 10 means “Very satisfied”. N=611

EUROPE




Actual or perceived improvement is the main driver of high satisfaction

Health/Wellbeing has improved [ EEEEEG 439
Improved gut health [l 14%
Effective/Worked well Il 12%
Good quality 7%
Pet(s) happier 6%
Improved energy/activity levels 6%
Pet likes the product = 4%

Improvement observed = 3%

Don’t know I 11%

: TOTAL OWNER
US QUANT 2024. RATIONALE FOR HIGBATISFACTION, % of OWNERS M USERS
Base: all user respondents scoring 7 or more for satisfaction for any pet, on a scale of0, where 1 is not at all and 10very satisfied
@ Fo RUM Q21b. You mentioned that you were satisfied with the probiotics you gave to... OPEN END, MULTI CODE N=472

EUROPE
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In Summary

84%

Actively seek pet food with

probiotic claims.

42%

Pet parents use probiotic Soft claims are better

received.

products to proactively
address their pets needs

across life-stages

87%

8 9 O/O Non-users are willing to pay

P ' ' : ..
et parents are satisfied with IL5% rreemmn T prelbiatis

pet probiotics, driven by the products

results they see
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The opportunity is yours

42% 5 8%

Happy users Non-Users




What will you do next?

46%

very likely to
purchase food with
probiotics (35% likely)

51%

very likely to
purchase treats with
probiotics (39% likely)

US QUANT 2024. US Base user respondents that DO NOT use pet foods /treats or supplements containing probiotics
Q28. How likely would you be to purchase pet food /treats or supplements containing probiotics for your dogs/cats?

7+8 = ‘Likely”, 9+10 means “Very likely”.

44%

very likely to

purchase supplements

(31% likely)
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